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THE ESSENCE AND SIGNIFICANCE OF THE BRAND
FOR GEORGIAN WINEMAKING INDUSTRY

GRIGOL ZUBIASHVILI
Phd Student of GTU
E-mail: gigizubiashvili@gmail.com

Summary

Georgian winemakers are trying to gain more marketshare in the markets of different countries in a vital world
competition and changing market conditions. In such case it is necessary to produce highly competitive products
whose dignity will be appropriately perceived by the targeted users. That is why one of the main objectives of wine
marketing is to create a user's sympathy for a wine brand and maintain for a long period of time. This task is largely
achieved by branding, ie creating from trademarks independent marketing actors and maximising through it world-
wide company's sales.

Keywords: Brand, Innovation, Georgian Wine, European Market, Marketing, Customer, Image, China, Market.
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