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Sesavali

qarTuli meRvineobis sawarmoebi mniS-
vnelovani msoflio konkurenciisa da Rvinis
bazrebze cvalebadi situaciis pirobebSi sx-
vadasxva qveynebis bazrebze adgilis damk-
vidrebas cdiloben. aseT pirobebSi saWiroa
maRalkonkurentuli produqciis warmoeba,
romlis Rirsebac miznobrivi momxmareblis
mier Sesabamisad aRiqmeba. amitomac Rvinis
marketingis erT-erTi umTavresi mizani ama
Tu im Rvinis brendis mimarT momxmareblis
simpaTiis Seqmna da xangrZlivi periodis gan-
mavlobaSi SenarCunebaa. am amocanis gadawyve-
tas mniSvnelovanwilad brendingi ganapirobebs,
anu cakleuli sasaqonlo niSnebis (brendeb-
is) damoukidebel marketingul subieqtebad
gadaqceva da maTi meSveobiT msoflio mas-
StabiT gayidvebis maqsimizacia.

sakvanZo sityvebi: brendi, inovacia, qarTu-
li Rvino, evropuli bazari, marketingi, mo-
mxmarebeli, imiji, CineTi, bazari.

ZiriTadi teqsti

brendi aris produqciis unikaluri
dizaini, niSani, simbolo, saxelwodeba an maTi
kombinacia, romelic produqciis imijis
Sesaqmnelad da konkurentebis produqci-
isagan diferencirebisaTvis gamoiyeneba.
brendi pirvel rigSi momxmareblis STabe-
Wdilebasa da emociebs gamoxatavs. brendis
logotipis an SefuTvis danaxvisas, saxe-
lis an reklamis mosmenisas momxmarebels
garkveuli asociaciebi uviTardeba, rac misi
qvemdebare produqciis realizaciis Sansebs
mniSvnelovnad zrdis.

rac ufro farTo masebSia aRiarebuli
brendi, miT ufro maRalia brendis kapita-
li. brendis siZlieres aseve gansazRvravs
iseTi faqtorebi, rogoricaa brendis dax-
vewiloba, momxmareblis Zlieri emociuri
da mentaluri mijaWvuloba brendis mimarT,
aseve brendis legitimurobis damadasture-
beli iseTi aramaterialuri aqtivebi, rogor-
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icaa patenti, savaWro marka, a.S. brendis kap-
italze sxva faqtorebic axdenen gavlenas,
ris gamoc brendis Seqmna da SenarCuneba
metad Sromatevadi procesia. imisaTvis rom
breni Rrmad CaibeWdos momxmarebelTa cno-
bierebaSi da saTanadod ganmtkicdes, sasur-
velia rom igi advilad iyos xelmisawv-
domi kargad ganviTarebuli miwodebis
jaWvis meSveobiT. magaliTad Coca-Cola msof-
lios erT-erTi uZlieresi brendia. Coca-
Cola-s produqciis sayovelTao xelmisawv-
domobam mTeli msoflios masStabiT am
brendis Seqmna da SenarCuneba ganapiroba.1

brendis maRalma kapitalma sxvadasxva
konkurentuli upiratesoba SeiZleba SesZi-
nos kompanias:

1) kompania marketingul xarjebze eko-
nomias SesZlebs, Tu brendis cnobadoba ise-
dac maRalia.

2) kompania upirates pirobebSi aRmoCn-
deba distributorebTan da momwodeblebT-
an molaparakebis procesSi.

3) Tu brendis maRali cnobadobis gamo
produqcia momxmareblis mier maRalxarisx-
ianad aRiqmeba, kompania maRali fasis dawese-
bas SesZlebs ise, rom momxmareblebisnaw-
ili ar dakargos. Sesabamisad mogebis mar-
Jis gazrdis saSualebac miecema.

4) Tu kompania produqts damatebiT atrib-
utebs SesZens, momxmarebeli ufro advilad
aRiqvams maT Rirsebas vidre im SemTxveva-
Si Tu brendis cnobadoba iqneboda.

biznes portal bpn.ge-s Tanaxmad mevenaxeo-
ba, meRvineoba da xalxuri medicina
saqarTveloSi uZvelesi droidan iyo ganvi-
Tarebuli. amave dros, Cveni qveyana yovel-
Tvis mdidari iyo mtknari da mineraluri
wylebiT. aTi yvelaze Zveli qarTuli bren-
di swored am sferoebs moicavs: es aris is
unikaluri brendebi, romlebic wlebis gan-

1 Казначеева  С.Н.,  Челнокова   Е.А., Бренд как Инструмент Создания Конкурентных Преимуществ Компании, Экономические
науки, №2 (42), 2015, стр 4-6.
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mavlobaSi ar kargavdnen popularobas ro-
gorc saqarTveloSi, aseve mis sazRvrebs ga-
reTac. es brendebia: borjomi, nabeRlavi, sairme,
laRiZis wylebi, xvanWkara, saferavi, bagrationi,
sarajiSvili, TurmaniZis malamo, zarafxana.

zemoTCamoTvlili brendebidan daaxlo-
ebiT mesameds qarTuli Rvinoebi warmoad-
genen, rac qarTuli Rvinis brendis tradi-
ciulobasa da mniSvnelovnebaze miuTiTebs.
saqarTveloSi sxva naklebadcnobili ji-
Sis Rvinoebi moipoveba, romlebic

xarisxiT arafriT ar Camouvardebian ukve
ganTqmul brendebs, Tumca maTi xarisxiT
arafriT ar Camouvardebian ukve ganTqmul
brendebs, Tumca maTi warmoebis masStabebi
jer kidev mcirea. qarTvel meRvineebs Tu
eqportis diversificireba da gayidvebis
gazrda surs, mniSvnelovani samuSaos Catare-
ba mouwevT naklebad cnobili jiSebis bre-
ndad qcevis procesSi.2

Tu qarTuli Rvinis brendis kapitali
gaizrdeba, droTa ganmavlobaSi qarTveli Tu
ucxoeli momxmareblebis simpatia ufro metad
qarTuli brendis sasargeblod gadaixreba.
gansakuTrebiT mniSvnelovania qarTuli bren-
dis cnobadobis gazrda im pirobebSi, rode-
sac msoflio Rvinis bazari iaffasiani Rvin-
iTaa gajerebuli da mxolod premium xarisxis
Rvinoze izrdeba moTxovna. brendis Seqmnasa
da ganviTarebasTan dakavSirebuli samuSaoebi
3 etapiania: brendis Seqmna, gaZliereba da
brendis miRwevebis Sefaseba.

brendis Seqmnis procesSi Rvinis kompa-
niis aramxolod marketinguli ganyofileba
unda iyos CarTuli, aramed mTeli kompania.
brendze muSaoba yurZnis mokrefvis procesSi
iwyeba da moicavs Rvinis kompaniis yvela
struqturul erTeulsa da qveganyofile-
bas, maT Soris degustaciis, realizaciis, a.S.
brendi im meRvineobis kompaniis gamoxatule-
baa, romelmac dasabami misca mas. amitomac
brendi unda asaxavdes kompaniis ganviTare-
bis koncefcias, misias, miznebs. Tu meRvineo-
bis kompanias ar gaaCnia sakuTari misia an
xedva, brendi kompaniis arss ver gamoxatavs
da aradamajerebeli iqneba. Sesabamisad mo-
mxmarebelTan komunikacia brendis meSveo-
biT ar iqneba efeqturi, rac droTa ganmav-
lobaSi brendis gaqrobas gamoiwvevs.

brendis Seqmnis procesis rTerTi umni-
Svnelovanesi Semadgeneli komponenti bren-
dis ganviTarebis miznebis SemuSaveba. aseT
SemTxvevaSi marketing-menejeris mTavar
sazrunavs ara miznobrivi Semosavlis, mogeb-
is marJisa da sabazro wilis gazrda, aramed
brendis loialurobis miRweva da brendis
cnobadobis gazrdaa. brendis cnobadobis gazr-
da da loialurobis miRweva erT-erTi yve-
laze ufro aprobirebuli meTodi misi gansx-
vavebulobisaTvis xazgasmaa. gansxvavebulo-
ba ar niSnavs mainc da mainc imas, rom Rvino
raime ucnaur boTlSi unda iyos Camosxmuli
an meRvinem unikaluri receptis Rvino unda
gamoigonos. Rvinis gansakuTrebuli imijis
Sesaqmnelad sakmarisia is, rom Rvino momx-
marebelTa cnobierebaSi gansxvavebul emociebs
aRZravdes da momxmarebelTa farTo masebSi
iyos cnobili. Rvinis gansakuTrebuloba misi
popularobis zrdas ganapirobebs, rac raTq-
maunda realizaciis zrdasa da finansur Sede-
gebze aisaxeba. Tu Rvino miznobriv bazarze
iseTi raodenobiT ar iyideba, rom Rvinis war-
moeba momgebiani gaxdes, e.i. Rvinis brendi
arasakmarisad warmatebulia.

bazarze Rvinis poziciis unificirebas
xels uwyoben sxvadasxva faqtorebi:

1) meRvineobis unikaluri Taviseburebe-
bi (uZvelesi, uaxlesi, a.S.)

2) Rvinis warmoebis geografiuli Tavise-
burebebi (yurZnis gazrda terasul meur-
neobebSi, yurZnis moyvana sxva qveyanaSi, a.S.)

3) RvinosTan dakavSirebuli unikaluri
sargebeli (nabaxusevis mdgomareoba msubu-
qi formiTaa damaxasiaTebeli, Rvinis uni-
kalurobam SeiZleba megobrebze STabeWd-
ileba moaxdinos, sxva), sxva.

qarTuli Rvinis kidev erTi upiratesoba
misi dayenebis unikaluri teqnologiaa-
qvevris Rvino. 2013 wels mas iuneskos (UNESCO)
aramaterialuri kulturuli memkvidreobis
Zeglis statusi mieniWa, rac am metodis uni-
kalurobaze miuTiTebs.

qarTuli Rvinis gansvavebulobas isic
usvams xazs, rom saqarTvelo Rvinisa da
vazis samSobloa. daaxloebiT 7000 wlis
win napovni yvelaze adreuli niSnebi saqarT-
veloSi mevenaxeobisa da Rvinis warmoebaze
miuTiTebs.3

2 https://bpn.ge/biznesi/7514-athi-udzvelesi-qarthuli-brendi.html?lang=ka-GE
3 https://ka.wikipedia.org/wiki/%E1%83%A5%E1%83%90%E1%83%A0%E1%83%97%E1%83%A3%E1%83%9A%E1%83%98
_%E1%83%A6%E1%83%95%E1%83%98%E1%83%9C%E1%83%9D
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brendis rogorc simbolos ZiriTadi
atributebia brendis marka da brendis saxe-
li. swored SerCeuli brendis marka da bre-
ndis saxeli mniSvnelovanwilad ganapirobe-
ben Rvinis produqciis warmatebas. brendis
marka iseTi simboloa, dizainis elementi,
Seferiloba an logoa, romlebic produqci-
is Sesaxeb momxmarebels vizualur warmod-
genas uqmnian. asoebi, inicialebi an cifrebi
romlebic cal-calke an erTobliobaSi Rvi-
nis gansxvavebul imijs qmnian, brendis sax-
elad iwodebian. momxmarebelTa Soris Rvi-
nis Sesaxeb swori warmodgenis Seqmnas bren-
dis am orive atributikis erTobliobaSi
gamoyeneba ganapirobebs. aseTi verbaluri,
xatobrivi Tu cifrobrivi simbolika momx-
marebels pozitiur energias unda gadmoscem-
des, produqtis dadebiTi mxareebis da kompa-
niis Rirebulebebis Sesaxeb unda auwyebdes.

meRvineobis kompaniis menejmenti sanam
brendis atributikas Seqmnaze daiwyebs
muSaobas, kargad unda gaicnos sakuTari
momxmarebeli. Tu Rvino momxmareblTa Soris
popularulobiT ar sargeblobs, Seuamavlebis
umetesoba misi SeZenisagan Tavs Seikaveben.
im pirobebSi rodesac qarTuli boTlis
Rvinis daaxloebiT 90% eqsportze gadis,
brendis imijze arasaTanadod zrunvis SemTx-
vevaSi kompaniis saoperacio da finansuri
riski mniSvnelovnad izrdeba. momxmarebelze
maqsimalurad morgebuli brendis marka da
brendis saxeli Rvinis cnobadobis da re-
alizaciis gazrdas Seuwyobs xels. amito-
mac sanam kompania axal bazrebze gaitans
sakuTar produqcias momxmareblebis
saWiroebebis, moTxovnilebebisa da survileb-
is Sesaxeb informacia unda moipovos sxva-
dasxva marketinguli meTodebisa da xerxeb-
is meSveobiT an es saqmianoba specialurad
daqiravebul kompanias daavalos.

momxmarebelTa azris gamokiTxvis meSve-
obiT Rvinis kompaniis menejmentma is mizno-
brivi momxmarebeli unda gansazRvros, romelTa
moTxovnilebebic brendis imijs maqsimalurad
Seesabameba. Tu kompania bazarze yvela momx-
mareblis mozidvaze eqneba orientirebuli,
aseTi marketinguli RonisZiebebi SeiZleba
Zviri daujdes kompanias da sasurvel Sedegsac
ver gamoiReben, radgan yvela momxmareblamde
brendis mesiji ver miaRwevs.4

miznobrivi momxmareblis segmentis gamo-
kveTis Semdeg meRvineobis kompaniis menejmetma
is xerxebi da meTodebi unda gansazRvros,
romelTa meSveobiTac momxmareblamde saku-
Tari mesijis gadacemas SeZlebs. kompaniam
brendis mesiji momxmarebels iseTi Tanamed-
rove meTodebis meSveobiT unda miawodos,
beWvdiTi da tele reklama, e-mail-reklama, sade-
gustacio festivalebi, aseve sxva damatebiTi
meTodebi, romelibic brendis bazarze dawin-
aurebas maqsimalurad Seuwyoben xels. imis-
aTvis, rom momxmarebelma male gaicnos bren-
di da misi yvela Rirseba aRiqvas, brendis
mesiji rac SeiZleba martivi da standarti-
zebuli formiT unda iyos miwodebuli.

Tu Rvinis brendma farTo masebSi moipo-
va aRiareba, sasurvelia brendis kapitalis
SenarCunebis mizniT momxmarebelTan perma-
nentuli komunikacia. aseTi piar-kampaniis mi-
zani momxmareblebamde specialuri mesijeb-
is miwodebaa. momxmarebeli an dadebiTad
miiRebs am gzavnilebs da Rvinis brendis mi-
marT loialurobas inarCunebs, an sxva Rvi-
nis brendze gadaerTveba. Tu Rvinis rea-
lizaciis moculoba stabiluria an Tanda-
TanobiT izrdeba, es brendis mimarT momxma-
reblis maRal loialurobaze da permanen-
tuli piar-kampaniis efeqturobaze metyvelebs.

kontragentebTan keTilsasurveli da
stabiluri urTierTobis damyareba da Se-
narCuneba rTuli da kompleqsuri proce-
sia. kontragentebSi aramolod momxmarebe-
li, aramed samTavrobo stuqturebi, distrib-
utorebi, bankebi, momwodeblebi, specialuri
interesis jgufebi, investorebi, presa da
yvela is dainteresebuli mxare igulisxme-
ba, romelsac raime saxis kavSiri SeiZleba
hqondes meRvineobis kompaniasTan. meRvineo-
bis kompaniis menejmentma rac SeiZleba me-
tad unda izrunos imaze, rom yvela dainte-
resebuli mxaris mier brendi dadebiTad
iyos aRqmuli. Tu romelime kontragenti
kompaniis produqciiT xarisxiT ukmayofi-
loa, mniSvnelovani sanqciebi SeiZleba da-
ekisros kompanias an produqcias SeiZleba
reputacia gaufuWdes, rac saboloo jamSi
brendis kapitalis Semcirebas ganapirobebs.

brendi inovaciuri marketinguli ideaa,
romelic momxmarebelTa Soris popularu-
lobis mopovebis SemTxvevaSi SeiZleba ara-

4 Menghini S., The New Market challenges and the Strategies of the Wine Companies, Wine Economics and Policy, Volume 4, Issue 2,
pp 3-7.
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materialur aqtivad iqces. amave dros bren-
di aris cocxali organizmi, romelsac mud-
mivi mxardaWera da ganviTareba sWirdeba.
momxmarebelTan permanentuli komunikaci-
is garda meRvineobis kompaniis menejmentma
momxmarebels sxvadasxva materialuri sike-
Te unda SesTavazos. magaliTad, telefonisa
da internetis meSveobiT Rvinis SekveTis
servisi, fasdaklebis kuponebi, sagarantio
momsaxureba, sxva momxmarbelSi komfortis
grZnobas gazrdis da Rvinis SeZenasa da
gamoyenebasTan dakavSirebuli danaxrjeb-
is Semcirebas Seuwyobs xels.

mxolod tradiciuli reklamirebis saSu-
alebebis meSveobiT Zalian rTulia momxmare-
belTa cnobierebaSi brendis dadebiTi imijis
Seqmna. Rvinis kompaniis menejmentis mier Se-
qmnili mesijebi SeiZleba momxmareblamde
midiodes, Tumca mis mier dadebiTad ar aRiqme-
bodes, radgan saTanado formaSi ar aris mi-
wodebuli. am SemTxvevaSi brendis reklamire-
baze gadaxdili Tanxa fulis fuW xarjvad
aRmoCndeba. brendis dadebiTi imijis Seqmnas
iseTi damxmare saSualebebi unda uwyobdes
xels, rogoricaa specialuri SefuTva, bro-
Surebi, posterebi, gare reklama, veb-saitebi, e-
mail-iT Setyobinebebi, a.S. tradiciuli da
damxmare instrumentebis kompleqsurad gamoy-
enebiT SesaZlebelia momxmarebelTa cnobiere-
baSi brendis dadebiTi imijis Camoyalibeba.

brendis Seqmnis procesSi meRvineobis
kompaniis menejmentma unda gansazvros, arse-
bobs Tu ara analogiuri, romelic msgavs
mommarbelTa segments emsaxureba. Tu aseTi
brendi arsebobs, Zveli da axali brendebi
konkurentul mdgomareobaSi SeiZleba aR-
moCndnen, rac damatebiTi mommareblebis mozid-
vas ar Seuwyobs xels. amitomac, yoveli axa-
li brendi gansxvavebul miznobriv bazars
unda emsaxurebodes. amave dros, momxmarebelTa
axal segmentze orientirebisas meRvines ar
unda daaviwydes, rom relevanturobis Senar-
Cunebis TvalsazrisiT, misi xedva momxamre-
belTa survilebTan da midrekilebebTan Se-
sabamisobaSi unda modiodes.

moklevadiani periodis ganmavlobaSi
brendis Seqmna Zalian rTulia. ZiriTadi
da meorexarisxovani momxmareblebis SeZe-
na da SenarCuneba SesaZlebelia mxolod
brendze ramdenimewliani an aTwleulobiT

dauRalavi muSaobis Sedegad. am periodis
ganmavlobaSi brendis SeqmnisaTvis da ga-
piarebisaTvis gamoyenebuli damatebiTi xe-
rxebi da meTodebi (sareklamo midgoma, Se-
fuTvis xerxi, sxva) SeiZleba Seicvalos,
Tumca brendis sabaziso nawili ucvleli
unda darCes. Tu brendi imdenad Seicvleba,
rom momxmareblisaTvis SesamCnevi gaxdeba
brendis imijis cvlileba, maSin wlebis gan-
mavlobaSi brendis Sesaxeb momxmarebelTa
cnobierebaSi akumulirebuli codna daika-
rgeba da brendis kapitalic SeiZleba gaqres.5

brendis sasicocxlo ciklis ganmavlo-
baSi yvelaze kritikuli rac SeiZleba mo-
xdes, esaa miznobrivi bazris struqturisa
da Taviseburebebis Zireuli cvlileba. Tu
miznobrivi bazari Semadgenloba mkveTrad
Seicvala, Rvinis kompaniis menejments aseT
arasasurvel movlenaze orgvarad SeiZle-
ba moaxdinos reagireba:

1) Zveli brendi bazridan moxsnas da
igi axliT Caanacvlos.

2) Zveli brendi SeinarCunos imis imed-
iT, rom miznobrivi bazari Zvel wonas-
worobas daubrundeba.

brendis progresi meRvineobis kompani-
is menejmentis dawesebuli normativebis
meSveobiT unda Sefasdes. brendis norma-
tivebi momxmarebelTa moTxovnilebebisa da
Rirebulebebis Sesaxeb Segrovebuli infor-
maciis damuSavebis Sedegad dgindeba. ase-
Ti informaciis mopovebis yvelaze ufro
martivi gza momxmarebelTa gamokiTxvaa.
gamokiTxva Sromatevadi da xangrZlivi pro-
ceduraa, romlis saimedoobac respondent-
Ta keTilsindisierebazea damokidebuli.
garda amisa, gamokiTxvis meSveobiT dginde-
ba momxmareblis mijaWvuloba Rvinis bren-
dis mimarT, brendis cnobadoba, brendis sax-
elTan momxmarebelTa asociaciebi, aseve
konkurentebis brendebis prestiJi.6

ucxoeli eqspertebis SefasebiT, iseT
did bazrebze, rogorebicaa didi britaneTi,
evrokavSiri, CineTi an aSS, calke aRebuli
verc erTi qarTuli kompania sakuTari Tavis
warmoCenas ver SeZlebs. am bazrebze Sesv-
la did sareklamo danaxarjebTanaa dakav-
Sirebuli. amas emateba qveynis, Rvinis da
vazis jiSebis dabali cnobadobac. Tu sazR-
vargareT Rvinis tradiciuli momxmarebleb-

5 Bivainiene L., Sliburyte L., The Brand Image as an Element of Brand Equity, Social Research, Nr. 2 (12), pp 2-6
6 Масальский Д.С., Анализ Основных Брендинговых Моделей, Вопросы Современной Науки и Практики, №4-6(29), 2010, стр 5-8.
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isaTvis "kaberne sovinioni" cnobili saxe-
lia, qarTuli "saferavisa" da "winandalis"
Sesaxeb evropisa da aSS-s bazrebze ucx-
oelma momxmarebelma TiTqmis araferi icis.
amitomac qarTuli kompaniebisaTvis msof-
lio bazarze qveynis brendiT gasvla cno-
bili da aprobirebuli meTodia. samxreT
afrikis, Cilesa da avstraliis meRvineobis
kompaniebi saerTaSoriso bazrebze Tavis
droze swored am gziT gavidnen.

bolo 10 wlis ganmavlobaSi evropisa
da aSS-s bazrebze qarTvelma meRvineebma
mniSvnelovnad dawinaureba ver SeZles. dRei-
saTvis qarTuli RvinisaTvis yvelaze ufro
perspeqtiuli CineTis bazaria. 2016 wlis
pirveli naxevris monacemebiT CineTi qarTu-
li Rvinis sididiT mesame importioria da
uaxloes periodSi mosalodnelia, rom si-
didiT meore omportiori gaxdes.

2015 wels mTavrobam qarTuli Rvinis mar-
ketingze 10 milion larze meti daxarja, rac
gacilebiT aRemateba wina wlebSi daxarjul
Tanxas. maSin soflis meurneobis ministrma,
oTar daneliam gaakeTa gancxadeba,rom um-
jobesi iqneboda, Tuki marketingis mima-
rTulebiT Tavad Rvinis kompaniebic gaaqti-
urdebodnen. Tumca jer-jerobiT naklebsavar-
audoa rom qarTul Rvinis kompaniebSi resur-
si gamoiZebnos ucxo qveynebSi qarTuli Rvi-
nis produqciis damatebiTi realizaciisaTvis.

Rvinis erovnuli saagentos ZalisxmeviT
qarTuli Rvino warmodgenili iyo CineTSi
gamarTul yvela mniSvnelovan saerTaSoriso
gamofenaze, Cineli Rvinis profesionalebis,
mediisa da moyvarulebisTvis saqarTveloSi
moewyo Rvinis turebi, Cinur mediaSi daibeWda
qarTuli Rvinis Sesaxeb sapromocio statie-
bi da televiziebiT momzadda specialuri
siuJetebi, qarTuli Rvinis aqtiuri reklamire-
ba xdeboda adgilobrivi socialuri qseleb-
is meSveobiTac. am droisTvis CineTSi sul
gaxsnilia 4 qarTuli Rvinis saloni, 2 qarTu-
li Rvinisa da kulinariis obieqti. aseve, sin-
Zianis provinciis qalaq ininsa da xorgosSi
3 qarTuli Rvinis maRazia-saloni - jamSi 9
saukeTeso xarisxis obieqti, sadac stumrebi
qarTul RvinosTan erTad saqarTvelos kul-
turasa da tradiciebs ecnobian.

Rvinis erovnuli saagentos mier gaweu-
li marketinguli xarjebma da Zalisxmevam
mniSvnelovani Sedegebi moutana qarTul

Rvinos CineTis bazarze dawinaurebis Tval-
sazrisiT. miuxedavad imisa, rom 2015 wels
qarTuli Rvinis eqsporti 39%-iT Semcirda,
qarTuli Rvinis eqsportis dinamika Cinur
bazarze bolo ori wlis manZilze mniS-
vnelovnad progresirebs. 2013 welTan Se-
darebiT 2014 wels CineTSi Rvinis eqsporti
34%-iT gaizarda da 2014 wlis bolosaTvis
CineTis Rvinis imporiorebis CamonaTvalSi
saqarTvelom ori adgiliT zemoT ainacv-
la (me-15-dan me-13 adgilze). 2015 wlis
dasawyisSi qarTuli Rvinis gayidvebi Ci-
neTSi 66.4%-iT gaizarda.

Cineli momxmareblisagan gansxvavebiT
evropaSi qarTvelma meRvineebma ver moax-
erxes momxmareblis kargad gacnoba da mis
moTxovnebTan saTanadod misadageba. evro-
peli momxmarebeli mainc skeptikurad aris
ganwyobili qarTuli Rvinis gansakuTrebu-
lobis da tradiciebis Taobaze. iseT wamy-
van meRvineobis qveynebSi, rogoricaa safra-
ngeTi, italia, espaneTi, germania rTulia
momxmarebeli samamulo warmoebis Rvinis
momxmarebidan evropelebisaTvis jer kidev
ucxo warmomavlobis Rvinis momxmarebaze
gadaiyvano. evropelebisagan gansxvavebiT
Cinelebi Tavidanve interesiT ganewyvnen
qarTuli Rvinisa da kulturis mimarT.7

evropul bazarze Ciles Rvinis warmate-
ba misma imijma ganapiroba - maRalxarisxiani
Rvino misaReb fasebSi. evropul analogebTan
SedarebiT Ciles Rvino SedarebiT iafia.
Rvinis evropeli momxmareblebis nawili-
saTvis Rvinis dabali fasi Rvinis SeZenis
Sesaxeb gadawyvetilebis miRebisas yvelaze
ufro mniSvnelovani aRmoCnda. aRniSnuli
xazs usvams im garemoebas, Tu ramdenad mniS-
vnelovania produqciis axal bazarze warge-
namde potenciuri momxmareblis moTxovnebi-
sa da survilebis gaTvaliswineba. Cilelma
meRvineebma ZiriTadad dabali da saSualo
Semosavliani bazris niSa daikaves. Cileli
meRvineebisagan gansxvavebiT qarTvelebs Zir-
iTadad ar SeuZliaT saSualoze dabali
fasis daweseba, radgan sxvadasxva qveynebSi
maRali gadazidvis xarjebi mniSvnelovnad
zrdis produqciis TviTRirebulebas.

daskvna
sxvadasxva bazrebze qarTuli brendebis

poziciebis ganxilvis safuZvelze SeiZleba

7 http://www.vinoge.com/patara-WiqebiT/qarTuli-Rvino-CineTis-bazarze
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iTqvas, rom Rvinis brendis Seqmna da misi
kapitalis SenarCuneba komleqsuri da xar-
jtevadi procesia. brendingis procesSi bren-
dis marTvisas yvela detalis gaTvaliswinebaa
saWiro, raTa meRvineobis kompania maqsimalu-
rad Seesabamebodes momxmarebelTa moTxovnebs
da marketingul saqmianobaze gaweuli xarji
fulis flangvad fuW ar aRmoCndes. brends,
rogorc cocxal organizms mudmivi mxardaW-
era da monitoringi sWirdeba, raTa misi kapi-
tali ar gaqres. ruseTis bazarze erT dros
upirobo lider qarTul Rvinos mniS-

vnelovnad gautexa saxeli gayalbebis ruseTSi
gayalbebis grandiozilma masStabebma.

brendis ganxilvisas pirvel rigSi me-
warmem unda gaiTvaliswinos is, rom brendis
Camoyalibeba Rvinis dayenebis pirveli etap-
idan, anu mevenaxeobis swori menejmentiT iw-
yeba. venaxis gaSenebamde meRvinem unda gan-
sazRvos Tu romeli qveynis bazarze surs
sakuTari Rvinis pozicionireba da Sesabam-
isad iseTi yurZnis jiSebi daTesos, romlebic
maqsimalurad Seesabameba am qveynis momxmare-
belTa survilebs da moTxovnilebebs.
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Summary

Georgian winemakers are trying to gain more marketshare in the markets of different countries in a vital world
competition and changing market conditions. In such case it is necessary to produce highly competitive products
whose dignity will be appropriately perceived by the targeted users. That is why one of the main objectives of wine
marketing is to create a user's sympathy for a wine brand and maintain for a long period of time. This task is largely
achieved by branding, ie creating from trademarks independent marketing actors and maximising through it world-
wide company's sales.
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